CHAPTER V

CONCLUSION AND SUGGESTION

A. Conclusion

According to research finding and discussion of the research, the writer
derived from some data. Code-mixing is the use of two languages or more by
putting the linguistics elements without changing the meaning and the
situation of the situation. More detail, it is divided into three types, such as
insertion, alternation, and congruent lexicalization. Furthermore, the motives
of code-mixing usage or factor causing of code-mixing can be divided into
two types, namely; need filling and prestige filling. Based on the data
explanation, the writer gives conclusion implicitly:

1. Innovative creation of technology causes the new products.

2. New products are produced in other countries and named for
authomatically from the producer countries.

3. As the user countries, they usually receive not only the tools, but also the
name named for.

4. Young people as the user of the new technology in the world are
influenced not only by the tools but also authomatically by the name of
the products.

5. One of the code-mixing background in Hai magazine is to attract the

attention of readers who basically are young people.
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B. Suggestion

Based on the conclusion and research finding, it is suggested as follows:

1.

The code-mixing which conducted by the magazine writer will make the
confusion for the readers who basically have low education level.,

It enriches vocabulary in English language for who read the magazine,
but if the speaker finds the synonym words which equal, it is suggested
to use Indonesian language properly.

Hopefully, this paper able to be reference for the next research. The

writer suggests to extract the types of code-mixing theory more detail.



